M.Com.—Il Semester—IV (CGS) Examination
ENTREPRENEURSHIP AND SKILL DEVELOPMENT

1. The concept of entrepreneur is intimately associated with the three
elements organizing and innovating.

(a) Directing b) Risk-bearing

(c) Controlling d) Staffing

2. Entrepreneurship is based on purposeful and innovation.
(a) Dynamic (b) Systematic

(c) Creativity (d) None of these

3. The successful entrepreneurs do not take _
(a) Decision (b) High risk

(c) Low risk d) None of these

4. Entrepreneurship promotes capital formation by mobilizing the idle saving of the

@ Public (b) Gowt
(c) Private (d) None of the above

5. Patent rights are exclusive rights given to
(@ Producer (b) Inventors
(c) Gowt. (d) Entrepreneur

6. Protection for Industrial Designs in India is provided for years.
(@ 10 (b) 20
(c) 12 (d) 15

7. Environment (Protection) Act established in
(@ 1986 (b) 1982
(c) 1985 (d) 1990

8. is simply the strategy to achieve the objectives of proprietors of the
business.

(a) Business capital (b) Business plan

(c) Business document (d) None of these

9. Women entrepreneur is defined as enterprise owned and controlled by a woman

having a minimum financial interest of of the capital.
(@ 70% b) 75%
(c) 50% d) 51%

10. Entrepreneurship emerging in is called rural entrepreneurship.
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City area (b) Rural area
District area (d) None of these

Which activities are included in scope of small enterprises ?
Manufacturing (b) Servicing
Ancillary Industries (d) All of the above

Project selection process starts with the generation of
Creativity (b) Product idea
Production (d) None of these

Venture capital is concerned with

New project having potential for higher proflt
New project of high technology

New project having high risk

All of the above

PERT stands for

Planning Evaluation Report Test

Programme Evaluation and Review Technique
Planning Evaluation Report Technique
Planning Evaluation and Review Technique

Why should an entrepreneur do a feasibility study for starting a new venture ?
To identity possible sources of funds

To see if there are possible barriers to success

To estimate the expected sales

To explore potential customers

Industrial Credit and Investment Corporation of India Ltd. (ICICI) was set up in

1965 (b) 1955
1975 (d) 1970

communication includes face-to-face Telephone, Radio or Television and other

media.
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Non-verbal communication
Written communication
Visualization

Spoken or verbal communication

"Leadership is the activity of influencing people to strive willingly for mutual objectives”

Chester_éarnard (b) Drucker
George Terry (d) Alford



19. SSlIs also known as MSME are defined and categorized by Micro, Small and
Medium Enterprises Development Act

(@) 2006 (b) 2009

(c) 2010 (d) 2012

20. Manufacturing enterprises in which investment in plant and machineries does not
exceed Rs. .

(@ 20lakhs (b) 25 lakhs

(c) 10lakhs (d) 30 lakhs

21.  “Entrepreneurship is a purposeful activity of an individual or a group of associated
individuals undertaken to initiate, maintain or aggrandize by production or distribution by
economic goods and services.”

(@ Income (b) Loss

(c) Profit (d) All of the above

22. The concept of entrepreneur is internately associated with the three elements
and innovating.

(@) Directing (b) Controlling

(c) Staffing (d) Risk-bearing organizing

23.  Entrepeurship promotes capital formation by mobilizing the idle saving of the :
(@) Government (b) Public

(c) Private (d) None of these

24. Patent rights are exclusive rights given to :

(@) Producer (b) Govt.

(c) Inventors (d) Entrepreneurs

25. A model of factor influencing the emergence of entrepreneurship was developed by

(a) Ricardo (b) McClelland

(c) Abdul Aziz Mahmud (d) None of these

26. Copyrights provide protection upto years after the death of the creator.
(@) 40 (b) 50

(c) 30 (d) 20

27. Environment Protection Act was established in :

(@) 1986 (b) 1982

(c) 1985 (d) 1990

28.  Among some accomplished women entrepreneurs is famous in beauty
chemical.

(@) Sudha Murti (b) Yamutai Kirloskar

(c) Nargis Wadia (d) Shahnaz Hussain



29. Protection of Industrial Designs in India is provided for years.

(@) 12 (b) 10

(c) 20 (d) 15

30. Business plan is like road map to- success.

(@) Short term (b) Long term

(c) Medium term (d) None of these

31. All village industries have been grouped into major categories.
(@) 12 (b) 7

(c) 13 d) 9

32. Which activities are included in scope of Small Enterprises ?

(a) Servicing (b) Manufacturing

(c) Ancillary Industries (d) AIll of the above

33. Product details include product utility, product range and _.

(@) Product Idea (b) Product Design

(c) Product Report (d) None of these

34. Women enterprise is defined as enterprise owned and controlled by women having a
minimum financial interest of % of capital.

(@ 75 (b) 70

(c) 50 (d) 51

35. Venture capital is concerned with :
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37.

New project having potential for higher profit
New project of high technology

New project having high risk

All of the above

Why should an entrepreneur do a feasibility study for starting a new venture ?
To identify possible sources of funds

To see if there are possible barriers to success

To estimate the expected sales

To explore potential customers

The Industrial Policy statement of 1977 proposed the setting up of a district level institution

called :

(a)
(b)
(©)
(d)

38.
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Technical Consultancy Organisation

DIC

State Industries Development Corporation
State Financial Corporation

ICICI was set up in :
1965 (b) 1955
1975 (d) 1960



39. “Leadership is the activity of influencing people to strike willngly for mutual
objectives” by :

(@) Chester Barnard (b) Drucker

(c) George Terry (d) Alford

40. Manufacturing enterprises in which investment in plant and machineries does not
exceed Rs.

(@) 20 Lakhs (b) 25 Lakhs

(c) 10 Lakhs (d) 30 Lakhs



M.Com. Semester—IV (C.G.S.)Examination

SALES AND DISTRIBUTION MANAGEMENT

(1) Sales Management has the following objectives :

I. Increase Sales volume.

[l. Increase profit.

I1l. Sustaining growth.

@ I and Il (b) Only 1I

() 1l and Il (d) All of them

(2) Sales Management offers which of the following advantages ?

(&) Reduces uncertainties

(b) Better coordination

(c) Improves motivation

(d) Reduces uncertainties, Better coordination, Improves motivation, Facilitates control.

(3) A Sales Organization is a foundation for effective execution of :
(@) Sales Policy and Sales programme (b) Sales Control and Sales budget
(c) Sales force and Sales audit (d) Sales budget and Sales audit

(4) Sales forecasting may be undertaken at :
(@) Macro level and firm level (b) Industry level and firm level
(c) Macro level and industry level (d) Macro level, firm level and industry level

(5) Personal selling is a

(@ One way Communication (b) Two way Communication
(c) Both (a) and (b) (d) None of these

(6) In olden days salesman was merely a/an .

(a) Decision taker (b) Order taker

(c) Decision and order taker (d) Neither decision taker nor order taker
(7) Sales territory helps in matching the selling and sales

(a) efforts, opportunities (b) neglect, opportunities

(c) enabling, opportunities (d) ensuring, opportunities

(8) Sales promotion is among the pillars of promotional mix.
(@) Four (b) Three

(c) Two (d) Five

(9) Which of the following are the important device to motivate Salesman ?
(a) Sales contests and conventions (b) Sale convention and conferences
(c) Promotion, payrise, bonus (d) All of these



(10) A sales quota is a goal assigned to sales unit relating to a particular time

period.
(a) Qualitative (b) Quantitative
(c) Both (a) and (b) (d) Neither of them

(11) Sales budgets contains an estimate of

(@) Total Sales

(b) Expenses on Sales

(c) Total Sales expenses on Sales and the income from Sales for a future period of ime
(d) Target of Sales

(12) Sales audit is a technique for

(a) Sales forecast (b) Sales management

(c) Sales control (d) Sales budget

(13) conflict occurs when there is conflict between members at different levels
within the same distribution channel.

(@) Vertical channel (b) Horizontal channel

(c) Multi channel (d) Single channel

(14) Marketers have three basic levels of intensity to choose patterns of distribution :
(@) Intensive, Exclusive, Vertical (b) Intensive, Vertical, Horizontal

(c) Intensive, Selective, Exclusive (d) Horizontal, Vertical, Parallel

(15) Factory outlets are owned and operated by to self surplus goods.
(a) Retailers (b) Middlemen

(c) Wholesalers (d) Manufacturers

(16) Company has to have some criteria for evaluation of distribution system. It may
include

(@) Cost of distribution (b) Cost Saving

(c) Net Cost (d) Direct Cost

(17) Warehouse, like production, is a very important function of

(@) Physical distribution (b) Consumption distribution

(c) Seasonable distribution (d) Quality distribution

(18) this is a popular channel option sued in groceries, drugs, drug goods etc.

(a) Manufacturer — Wholesaler — Retailer — Consumer

(b) Manufacturer — Retailer — Consumer

(c) Manufacturer — Agent — Wholesaler — Retailer — Consumer
(d) Manufacturer — Wholesaler — Consumer

(19) Transportation is described as :
(@) Industrial Marketing (b) Personal Marketing



(c) Physical Marketing (d) Special Marketing

(20) The word ‘Retail’ originates from a Word.

(@) French — American (b) French — Greek

(c) French — German (d) French —Italian

21. Sales management is ———— function in many organizations.
(@ Key (b) Broad

(c) Primary (d) Secondary

22. State which statement is correct :
() Inagood sales organization, all the activities of departments are organized unplanned.
(1) In a good sales organization, all the activities of departments are carefully planned.

(a) Statement (1) (b) Statement (I1)
(c) Statements (1) and (II) (d) Neither Statement (1) nor (I1)
23. and create a sound sales organization.

(@) Limited labour and limited delegation of authority

(b) Unlimited labour and limited delegation of authority
(c) Division of labour and proper delegation of authority
(d) Limited labour and unlimited delegation of authority

24. In every forecast special factors peculiar to the and must be taken into
account.

(@) Growth, Development (b) Product, Market

(c) Resource, Product (d) Increase, Sales

25. Personal Selling is ———— important ingredient in —— .

(@) Least, Promotion Mix (b) Minimum, Promotion Mix

(c) Not, Promotion Mix (d) Most, Promotion Mix

26. ——— designed territories is suitable for both urban and non-urban areas.
() Wedge Shaped (b) Circle Shape

(c) Hopscotch Shape (d) All of them

27. A good sales promotional programme will remove the ———— with respect to
retail selling.

(@) Customer dissatisfaction (b) Retailer dissatisfaction

(c) Wholesaller dissatisfaction (d) Agent dissatisfaction

28. Complete the Phrase. ‘Good Salesmen ——— .’
(@) Are not made (b) Are not born they are made
(c) Are born (d) Are born and they are not made

29. Under which strategy, salesman will require high commission and incentives ?
(@) Pull Strategy (b) Push Strategy



(c) Penetration Strategy (d) Skimming Strategy
30. Which type of quotas are determined to achieve designed net profit and control the
sales expenses ?

(a) Sales volume quotas (b) Financial quotas
(c) Combination quotas (d) Activity quotas
31. No set of ————— has been developed for sales audit.
(a) Policies (b) Plan

(c) Premises (d) Procedure

32. Under which method sales manager makes sales quotas on the basis of their experience and
judgement for salesman ?

(a) Past performance method (b) Guess method
(c) Composite method (d) Neither of them
33, ———— and ———— are the two sides of the same coin.

(@ Communication, dealer councils

(b) Cooption, arbitration

(c) Material, inventory

(d) Physical distribution, marketing logistics

34. To the supplier middlemen are

(a) Sales advisors (b) Sales directors

(c) Sales executives (d) Sales experts

35. Telemarketing is a form of ————— marketing.

(@) Personal (b) Indirect

(c) Direct (d) Organisational

36. In physical distribution management physical distribution costs are known as —— .
(@) Cost minimization (b) Inventory

(c) Output (d) Inputs

37. Warehouse aim is for ————— purpose.

(@) Marketing (b) Commercial

(c) Storage (d) Manufacture

38. The wholesaler specializes in —— trade.

(@) Individual (b) Sale

(¢) Retail (d) Wholesale

39. Which mode of transportation is suitable for perishable items ?
(@) Waterways (b) Airways

(c) Railways (d) Roadways

40. Multi-brand outlets are also known as )
(a) E-Tailers (b) Super market



(©)

Category Killers (d) Discount stores

M.Com. (Semester-1V) (CGS) Examination
INTERNATIONAL FINANCING

1. Following is not conceptually distinct but interrelated part identifiable in International
Finance :

(@) International Financial Economics (b) International Finance Management
(c) Internal Financial Economics (d) Internal Finance Market

2. is the main responsibility of manager in International Financing.

(a) Motivation (b) Auditing

(c) Budgeting (d) None of these

3. The purpose of risk management is to identify .

(@ Fund for growth (b) Potential problems

(c) Support in emergencies (d) All of the above

4. Domestic Finance Manager deals with .

(a) Foreign Exchange (b) Foreign Direct Investment

(c) Foreign Institutional Investment (d) Domestic Currency

5. Balance of payments of a country includes _

(@ Current account (b) Monetary account

(c) Capital account (d) All of the above

6. A reduction in the cost of production will _

(@) Lead to movement along the supply curve

(b) Shift to demand curve

(c) Shift to supply curve

(d) Lead to an extension of supply

7. is the main assumption of elasticity approach of Marshal-Lerner.

(@) Supplies of exports are perfectly elastic

(b) Supplies of imports and perfectly elastic

(c) Supplies of exports are not elastic

(d) Supplies of imports are not elastic

8. Capital Account convertibility is a convertibility freedom.

(@) Goods (b) Services

(c) Currency (d) None of these

9. Gold standard is a monetary system where country’s value is linked to

Gold.



(@) Currency (b) 18 Carat

(c) 22 Carat (d) 24 Carat
10. Bretton Woods agreement was established in .
(@) 1941 (b) 1942
(c) 1943 (d) 1944

11. The purpose of fixed exchange rate system is to keep a currency’s value within
band.

(@ Narrow (b) Wide

(c) Balance (d) None of these

12. International liquidity is associated with the problem of Internation

(@) Receipts (b) Payments

(c) Imports (d) Exports

13. The location of domestic market is national boundries.

(@) Inside (b) Outside

(c) Inside and Outside (d) AIll of these

14. plays a key role for the development of Euro market.

(@) New York (b) Beijing

(c) London (d) None of these

15. Euribor stands for .

(@) Euro Inter Bank Offered Rate (b) European Inter Bank Offered Rate
(c) Euro Bank Offered Rate (d) None of these

16. is money market instrument.

(@) Treasury Bill (b) Commercial Papers

(c) Certificate of deposits (d) All of these

17. Which of following is not matched correctly according to establishment ?
(@) IBRD—1945 (b) IFC—1948

(c) IDA—1960 (d) MIGA—1988

18. IFC stands for _

(@) International Finance Corporation (b) Indian Finance Corporation
(c) Internal Finance Corporation (d) International Finance Cooperative
19. is the headquarter of the Asian Development Bank.

() Kathmandu (b) Jakarta

(c) Manila (d) Dhaka



20. SDR stands for _

(@) Special Drawing Rights (b) Special Draining Rights
(c) Social Drawing Rights (d) Social Draining Rights
21. International capital market

(@ Innovative financial instrument (b) linformation technology

(c) Deregulation(d) Foreign exchange rate

22. Following is not concerned with - subject in International Financing.
(@ Individual interest rate (b) Exchange rate of Currencies
(c) Monetary System of world (d) Foreign Direct Investment

23.  The purpose of risk management is to identify - .

(@ Fund for growth (b) Support in emergencies

(c) Potential problems (d) All of above

24. is the common goal of International Finance and Domestic Finance.
(@ Providing Loan (b) Reducing Poverty

(c) Providing Assistance (d) Wealth Maximization

25.  Final balance of payments of country is
(@ fluctuates (b) always balanced
(c) always deficit (d) always surplus

26.  Areduction in the cost of production will .
(@) Shift to supply curve (b) Shift to demand curve
(c) Leadsto movement along the supply curve (d) Leads to an extension of supply

27. A Firm that purpose to connect sellers and buyers of foreign currency__denominated
bank deposit is entitled

(@ A wholesaler (b) A broker

(c) Abank (d) An investor

28.  Which of the following is not an advantage of full capital account convertibility ?

(&) Boosts exports (b) Boosts imports
(c) Encourage exports (d)Encourage imports
29. In England gold standard was suspended in _____ year.

(@) 1930 (b) 1931

(c) 1932 (d) 1934

30. More instability in currency is called as
(@) country risk (b) financial risk
(c) currency risk (d) liquidity risk

31. IS main type of international liquidity.



(@ Gold (b) National Currency
(c) Borrowing facility (d) All of above

32. Case of foreign exchange

(@) Exchange of claims denominated in another currency
(b) Exchange of bank deposit

(c) Exchange of cash issued by a foreign central bank
(d) All the above

33. Where is the location of domestic market in national boundaries ?

(@ Inside (b) Outside

(c) Inside & Outside (d) All of these
34. Euro currency market is largely dominated by :

(@ Yen (b) Euro Dollar
(c) Indian Rupees (d) None of these
35. The characteristic of money market is :

(@) Liquidity (b) Safety

(c) Discount Price (d) All of above

36. In 1944 international accord is recoginized as :
(a) Breton wood Aggrement (b) Exchange Aggrement
(c) International Trade(d) Fisher Effect

37. Exchange Rate entail delivery of trade currency within two business days know as
(@) Forwardrate (b) Future rate
(c) Spot rate(d) Bid rate

38. is the current President of the World Bank Group.

(@) Roberto Azevedo (b) Robert Zoellick
(c) Jim Yong Kim (d) Christine Lagarde
39. Which currency has largest weightage in SDR ?

(@ US Dollar (b) Euro

(c) British Pound (d) Japanese Yen

40. Largest number of buyer and sellers,greater the
(@ Liquidity (b) Speculation
(c) Heding (d) Forward Rate



M.Com. Semester—IV (CGS) Examination
CO-OPERATIVE MANAGEMENT

1. In each works for all and all work for each.

(@) Co-operation (b) Capitalism

(c) Socialism (d) Trade Unionism

2. The word literally means to work together or act together.
(@) Organization (b) Company

(c) Co-operation (d) Association

3. The Co-operative Credit Societies Act was passed in  ---.

(@) 1901 (b) 1902

(c) 1903 (d) 1904

4. In India, Co-operative Week will be celebrated in the month of
(@) January (b) July

(c) November (d) October

5. Human Resource Management is the management of _.

(@ Man (b) Machine

(c) Material (d) All the above

6. Recruitment is concerned with .

(@) Selecting the right candidate (b) Developing a pool of job candidates
(c) Getting applications (d) None of the above
7. Which of the following is not a method of selection ?

(@) Advertisement (b) Interview

(c) Tests (d) Reference checking
8. On the job training does not include .

(@) Coaching (b) Job rotation

(c) Under study (d) The case study

9. Interest rate on deposits of Cooperative Societies are fixed by .
(@ RBI (b) General Body

(c) Registrar (d) Government

10. Expand NCDC :

(@) National Consumers Dairy Co-operatives

(b) National Cooperative Dairy Corporation

(c) National Consumers Development Corporation
(d) National Cooperative Development Corporation

11. The Head office of NCDC is at



(@) Delhi (b) Mumbai
(c) Kolkata (d) Chennai

12. The maximum rate of dividend that can be paid by a Maharashtra Co-operative Society to
a member is of Share Capital.

@ 12% (b) 15%

(c) 20% (d) 25%

13. NAFED is connected with .

(@) Agricultural Marketing (b) Agricultural Implements
(c) Conservation of fuels (d) Animal Husbandry

14. The Head Quarter of Maharashtra State Cooperative Marketing Federation Limited is
at

(@ Pune (b) Nagpur

(c) Mumbai (d) Nasik

15. The first concept of marketing is .

(@) Selling concept (b) Product concept

(c) Relationship marketing concept (d) Societal marketing concept

16. Marketing is a process of converting the potential customers into

(@) Actual Customers (b) Prospective Customers
(c) Marketers (d) None of these

17. The rules and regulation of a Co-operative Society is formed in its
(@ By laws (b) General Body

(c) Co-operative Act (d) Co-operative Rules

18. Co-operation is included in the Schedule of Indian Constitution.
@ V (b) VI

(c) v (d) IX

19. The second Co-operative Societies Act was passed in the year

(@ 1904 (b) 1912

(c) 1960 (d) 1991

20. can cancel the Registration of Co-operative Societies.
(a) Registrar (b) Deputy Registrar

(c) District Registrar (d) Commissioner

21. The membership of co-operative society is :
(@) Optional (b) Compulsory
(c) Free of charge (d) None of above

22. The President of co-operative society is :



(@ Owner (b) Employees

(c) Officer (d) Adviser

23. The Administrative Officer of co-operative society is :

(a) Director (b) Chief Executive Officer

(c) Deputy Manager (d) Managing Director

24. The founder member of the co-operative society is called :

(@) Managing Directors (b) Promoters

(c) Registrar (d) Secretary

25.  Which of the following is objective of human resource management ?

(@) Productivity (b) Quality of work life

(c) Organizational change (d) All the above

26. Introducing the new employee to the job, location, surroundings is called :
(@) Placement (b) Job design

(c) Recruitment (d) Induction

27. The meeting of Board of Directors should be called minimum time(s) in a month.
@ 1 b) 2

() 3 (d) 4

28. Human Resource Planning is the _ step in the management function.
(@ Primary (b Middle

(c) Final (d) None of the above

29. NABARD was established on :

(@ May 20, 1956 (b) June 28, 1976

(c) Oct 12, 1987 (d) July 12, 1982

30. Reserve Bank of India follows the Minimum Reserve System in issuing currency
since :

(@) 1950 (b) 1952

(c) 1954 (d) 1956

31. Co-operative Banks in India are registered under :

() Banking Laws (Co-op) Act, 1965 (b) Banking Regulation Act, 1949
(c) Companies Act, 1956 (d) None of these

32. Co-operative Banks in India have a :

(@ Two tier system (b) Three tier system

(c) Four tier system (d) Five tier system

33. is the father of Modern Marketing.



(a)
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34.

(a)
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35.

(a)
(©

36.

(a)
(©)

37.

(a)
(©)

38.

(a)
(©)

39.

(a)
(b)
(©)
(d)

40.

(a)
(b)
(©)
(d)

Peter Drucker (b) Philip Kotler
F.W. Taylor (d) Henry Fayol
Marketing is a process which aims at :

Production (b) Profit making
Satisfaction of customer needs (d) Selling products
Which is the feature of Direct Marketing ?

One to one communication (b) Open dialogue
Personal relationship (d) All of the above
National Agricultural Co-operative Marketing Federation is known as :
NIAM (b) NAFED
MARKFED (d) NACMF
Co-operative movement originated first in :

Germany (b) England

France (d) Spain

The Rules and Regulations of a co-operative society are in its :
Co-operative Act (b) Co-operative Rules
By Laws (d) General Body

In how many parts are Rural Co-operative Banks divided ?

4

2
3
5

The main object of audit is :

Expression of opinion

Detection and prevention of fraud and error
Both (a) and (b)

Depends on the type of audit



M.Com. Semester—IV (C.G.S.)Examination
SALES AND DISTRIBUTION MANAGEMENT

(1) Sales Management has the following objectives :
I. Increase Sales volume.
[l. Increase profit.
I1l. Sustaining growth.

@ 1 and Il
(b) Only 1l
(c) I and N

(d) All of them

(2) Sales Management offers which of the following advantages ?
(a) Reduces uncertainties
(b) Better coordination
(c) Improves motivation
(d) Reduces uncertainties, Better coordination, Improves motivation, Facilitates control.

(3) Sales forecasting may be undertaken at
(@ Macro level and firm level
(b) Industry level and firm level
(c) Macro level and industry level
(d) Macro level, firm level and industry level

(4) A Sales Organization is a foundation for effective execution of :
(a) Sales Policy and Sales programme
(b) Sales Control and Sales budget
(c) Sales force and Sales audit
(d) Sales budget and Sales audit

(5) In every forecast special factors peculiar to the and must be taken into
account.

(@) Growth, Development

(b) Product, Market

(c) Resource, Product

(d) Increase, Sales

(6) State which statement is correct :
() Inagood sales organization, all the activities of departments are organized
unplanned.
(1) In a good sales organization, all the activities of departments are carefully
planned.

(a) Statement (1)
(b) Statement (I1)



(c) Statements (I) and (1)
(d) Neither Statement (1) nor (1)

(7) Sales management is ———— function in many organizations.
(@) Key or main
(b) Broad
(c) Primary
(d) Secondary

(8) ——— and ————— create a sound sales organization.
(@ Limited labour and limited delegation of authority
(b) Unlimited labour and limited delegation of authority
(c) Division of labour and proper delegation of authority
(d) Limited labour and unlimited delegation of authority

(9) Personal selling is a :
(@ One way Communication
(b) Two way Communication
(c) Both (a) and (b)
(d) None of these

(10) In olden days salesman was merely a/an
(@) Decision taker
(b) Order taker
(c) Decision and order taker
(d) Neither decision taker nor order taker

(11) Sales territory helps in matching the selling and sales
(a) efforts, opportunities
(b) neglect, opportunities
(c) enabling, opportunities
(d) ensuring, opportunities

(12) Sales promotion is among the pillars of promotional mix.
(@) Four
(b) Three
() Two
(d) Five

(13) Personal Selling is ——— important ingredient in
(a) Least, Promotion Mix
(b) Minimum, Promotion Mix
(c) Not, Promotion Mix
(d) Most, Promotion Mix

(14) ————— designed territories is suitable for both urban and non-urban areas.



() Wedge Shaped
(b) Circle Shape
(c) Hopscotch Shape
(d) All of them

(15) A good sales promotional programme will remove the ———— with respect to
retail selling.

(@) Customer dissatisfaction

(b) Retailer dissatisfaction

(c) Wholesaler dissatisfaction

(d) Agent dissatisfaction

(16) Complete the Phrase. ‘Good Salesmen ——— .’
(@) Are not made
(b) Are not born they are made
(c) Are born
(d) Are born and they are not made

(17) A sales quota is a goal assigned to sales unit relating to a particular time
period.
(@) Qualitative
(b) Quantitative
(c) Both (a) and (b)
(d) Neither of them

(18) Sales budgets contains an estimate of
(@) Total Sales
(b) Expenses on Sales
(c) Total Sales expenses on Sales and the income from Sales for a future period
of time
(d) Target of Sales

(19) Which of the following are the important device to motivate Salesman ?
(a) Sales contests and conventions
(b) Sale convention and conferences
(c) Promotion, pay raise, bonus
(d) All of these

(20) Sales audit is a technique for
(a) Sales forecast
(b) Sales management
(c) Sales control
(d) Sales budget

(21) Under which strategy, salesman will require high commission and incentives ?



(@ Pull Strategy

(b) Push Strategy

(c) Penetration Strategy
(d) Skimming Strategy

(22) Which type of quotas are determined to achieve designed net profit and control the
sales expenses ?

(a) Sales volume quotas

(b) Financial quotas

(c) Combination quotas

(d) Activity quotas

(23) No set of ————— has been developed for sales audit.
(@) Policies
(b) Plan
(c) Premises
(d) Procedure

(24) Under which method sales manager makes sales quotas on the basis of their experience and
judgment for salesman ?

(@) Past performance method

(b) Guess method

(c) Composite method

(d) Neither of them

(25) conflict occurs when there is conflict between members at different levels
within the same distribution channel.

(@) Vertical channel

(b) Horizontal channel

(c) Multi channel

(d) Single channel

(26) Marketers have three basic levels of intensity to choose patterns of distribution :
(@) Intensive, Exclusive, Vertical
(b) Intensive, Vertical, Horizontal
(c) Intensive, Selective, Exclusive

(d) Horizontal, Vertical, Parallel

(27) Factory outlets are owned and operated by to self surplus goods.
(a) Retailers
(b) Middlemen
(c) Wholesalers
(d) Manufacturers



(28) Company has to have some criteria for evaluation of distribution system. It may
include .

(@) Cost of distribution

(b) Cost Saving

(c) Net Cost

(d) Direct Cost

(29) and are the two sides of the same coin.
(@ Communication, dealer councils
(b) Co-option, arbitration
(c) Material, inventory
(d) Physical distribution, marketing logistics

(30) To the supplier, middlemen are
(a) Sales advisors
(b) Sales directors
(c) Sales executives
(d) Sales experts

(31) Telemarketing is a form of ————— marketing.
(@) Personal
(b) Indirect
(c) Direct
(d) Organisational

(32) In physical distribution management physical distribution costs are known as —— .
(@) Cost minimization
(b) Inventory
(c) Outputs
(d) Inputs

(33) Warehouse, like production, is a very important function of
(@) Physical distribution
(b) Consumption distribution
(c) Seasonable distribution
(d) Quality distribution

(34) this is a popular channel option used in groceries, drugs, drug goods etc.
(a) Manufacturer — Wholesaler — Retailer — Consumer
(b) Manufacturer — Retailer — Consumer
(c) Manufacturer — Agent — Wholesaler — Retailer — Consumer
(d) Manufacturer — Wholesaler — Consumer

(35) Transportation is described as
(@) Industrial Marketing
(b) Personal Marketing



(c) Physical Marketing
(d) Special Marketing

(36) The word ‘Retail’ originates from a......... Word.

37.

38.

39.

40.

(@) French — American
(b) French — Greek
(c) French — German
(d) French —Italian

Warehouse aim is for ———— purpose.
(@) Marketing
(b) Commercial
(c) Storage
(d) Manufacture

The wholesaler specializes in ——— trade.
(@) Individual
(b) Sale
(c) Retail
(d) Wholesale

Which mode of transportation is suitable for perishable items ?
(a) Waterways
(b) Airways
(c) Railways
(d) Roadways

Multi-brand outlets are also known as
(@) E-Tailers
(b) Super market
(c) Category Killers
(d) Discount stores



M.Com. Semester—IV (C.G.S.)Examination
SALES AND DISTRIBUTION MANAGEMENT

Time : Max. Marks -
(1)In every forecast special factors peculiar to the and must be taken into
account.

(@) Growth, Development
(b) Product, Market

(c) Resource, Product
(d) Increase, Sales

(2) State which statement is correct :
() Inagood sales organization, all the activities of departments are organized
unplanned.
(1) In a good sales organization, all the activities of departments are carefully
planned.

(@) Statement (1)
(b) Statement (11)
(c) Statements (I) and (1)
(d) Neither Statement (1) nor (1)

(3) Sales management is ———— function in many organizations.
(@) Key or main
(b) Broad
(c) Primary
(d) Secondary

(4) —— and —— create a sound sales organization.
(@) Limited labour and limited delegation of authority
(b) Unlimited labour and limited delegation of authority
(c) Division oflabour and proper delegation of authority
(d) Limited labour and unlimited delegation of authority
(5) Sales Management has the following objectives :
I. Increase Sales volume.
Il. Increase profit.
I1l. Sustaining growth.

@ I and Il
(b) Only I
() 1l and Il

(d) All of them

(6) Sales Management offers which of the following advantages ?
(a) Reduces uncertainties



(b) Better coordination
(c) Improves motivation
(d) Reduces uncertainties, Better coordination, Improves motivation, Facilitates control.

(7) Sales forecasting may be undertaken at
(@ Macro level and firm level
(b) Industry level and firm level
(c) Macro level and industry level
(d) Macro level, firm level and industry level

(8) A Sales Organization is a foundation for effective execution of :
(a) Sales Policy and Sales programme
(b) Sales Control and Sales budget
(c) Sales force and Sales audit

(d) Sales budget and Sales audit

(9) Personal selling is a :
(@ One way Communication
(b) Two way Communication
(c) Both (a) and (b)
(d) None of these

(10) In olden days salesman was merely a/an
(a) Decision taker
(b) Order taker
(c) Decision and order taker
(d) Neither decision taker nor order taker

(11) Sales territory helps in matching the selling and sales
(a) efforts, opportunities
(b) neglect, opportunities
(c) enabling, opportunities
(d) ensuring, opportunities

(12) Sales promotion is among the pillars of promotional mix.
(a) Four
(b) Three
(c) Two
(d) Five

(13)Personal Selling is ————— important ingredient in
(@) Least, Promotion Mix
(b) Minimum, Promotion Mix
(c) Not, Promotion Mix
(d) Most, Promotion Mix



(14) ———— designed territories is suitable for both urban and non-urban areas.
() Wedge Shaped
(b) Circle Shape
(c) Hopscotch Shape
(d) All of them
(15) A good sales promotional programme will remove the —————— with respect to
retail selling.
(@) Customer dissatisfaction
(b) Retailer dissatisfaction
(c) Wholesaler dissatisfaction
(d) Agent dissatisfaction

(16) Complete the Phrase. ‘Good Salesmen ——— .’
(@) Are not made
(b) Are not born they are made
(c) Are born
(d) Are born and they are not made

(17)Under which strategy, salesman will require high commission and incentives ?
(@) Pull Strategy
(b) Push Strategy
(c) Penetration Strategy
(d) Skimming Strategy

(18)Which type of quotas are determined to achieve designed net profit and control the
sales expenses ?

(a) Sales volume quotas

(b) Financial quotas

(c) Combination quotas

(d) Activity quotas

(19)No set of ————— has been developed for sales audit.
(@) Policies
(b) Plan
(c) Premises
(d) Procedure

(20) Under which method sales manager makes sales quotas on the basis of their experience and
judgment for salesman ?

(a) Past performance method

(b) Guess method

(c) Composite method

(d) Neither of them
(21) A sales quota is a goal assigned to sales unit relating to a particular time

period.



(@) Qualitative

(b) Quantitative

(c) Both (a) and (b)
(d) Neither of them

(22) Sales budgets contains an estimate of
(@) Total Sales
(b) Expenses on Sales
(c) Total Sales expenses on Sales and the income from Sales for a future period
of time
(d) Target of Sales

(23) Which of the following are the important device to motivate Salesman ?
(a) Sales contests and conventions
(b) Sale convention and conferences
(c) Promotion, pay raise, bonus
(d) All of these

(24) Sales audit is a technique for
(a) Sales forecast
(b) Sales management
(c) Sales control
(d) Sales budget

(25) conflict occurs when there is conflict between members at different levels
within the same distribution channel.

(@) Vertical channel

(b) Horizontal channel

() Multi channel

(d) Single channel

(26) Marketers have three basic levels of intensity to choose patterns of distribution :
(@) Intensive, Exclusive, Vertical
(b) Intensive, Vertical, Horizontal
(c) Intensive, Selective, Exclusive
(d) Horizontal, Vertical, Parallel

(27) Factory outlets are owned and operated by to self surplus goods.
(a) Retailers
(b) Middlemen
(c) Wholesalers
(d) Manufacturers



(28) Company has to have some criteria for evaluation of distribution system. It may
include .

(@) Cost of distribution

(b) Cost Saving

(c) Net Cost

(d) Direct Cost

(29) and are the two sides of the same coin.
(@ Communication, dealer councils
(b) Co-option, arbitration
(c) Material, inventory
(d) Physical distribution, marketing logistics
(30)To the supplier, middlemen are
(a) Sales advisors
(b) Sales directors
(c) Sales executives
(d) Sales experts

(31)Telemarketing is a form of ————— marketing.
(@) Personal
(b) Indirect
(c) Direct
(d) Organisational

(32)In physical distribution management physical distribution costs are known as —— .
(@ Cost minimization
(b) Inventory
(c) Outputs
(d) Inputs

33)Warehouse aim is for ——— purpose.
(@) Marketing
(b) Commercial
(c) Storage
(d) Manufacture

34)The wholesaler specializes in —— trade.
(@) Individual
(b) Sale
(¢) Retail
(d) Wholesale

35)Which mode of transportation is suitable for perishable items ?
(a) Waterways
(b) Airways



(c) Railways
(d) Roadways

36) Multi-brand outlets are also known as
(a) E-Tailers
(b) Super market
(c) Category Killers
(d) Discount stores
(37) Warehouse, like production, is a very important function of
(a) Physical distribution
(b) Consumption distribution
(c) Seasonable distribution
(d) Quality distribution

(38) this is a popular channel option used in groceries, drugs, drug goods etc.
(a) Manufacturer — Wholesaler — Retailer — Consumer
(b) Manufacturer — Retailer — Consumer
(¢) Manufacturer — Agent — Wholesaler — Retailer — Consumer
(d) Manufacturer — Wholesaler — Consumer

(39) Transportation is described as
(@ Industrial Marketing
(b) Personal Marketing
(c) Physical Marketing
(d) Special Marketing

(40) The word ‘Retail’ originates from a......... Word.
(@ French — American
(b) French — Greek
(c) French — German
(d) French —Italian



M.Com. Il - Semester IV
Entrepreneurship and Skill Development

1.Schumpeter called entrepreneurship as “,the gale of creative -

A} destruction Blinstruction

C]manager D] organizer

2. Is the first and foremost trait of an entrepreneurship.

A] allocator B] ability to take risk

C] controlling D] directing

3. have the ability to think newer, better and more economical ideas of
business .

A] Fabian entrepreneurship  B]social entrepreneurs
C] innovative entrepreneurs D] imitating entrepreneurs

4. The rights of authors of literary and artistic works are protected by

A] intellectual property rights Blindustrial property

C] copyrights D] patent

5. protects inventions and improvement to existing inventions.
A] Copyrights B] Patents

C] Design D] Industrial property

6. Jean-babtiste saying that “entrepreneurship means economic resources out of an area of
productivity and greater yield”.

a) lower b) higher

c) slow d) moderate

7. functions of entrepreneur:-
1) Contribution to the GDP 2) Tax generation
3) Generates employment  4) Eradicating poverty

Options:
a) 1&2only b) 1&4 only
c) 1,2,&4 d) Above all
8. entrepreneurs drive social innovation and transformation in various fields,

a) Innovative b) social



c) Drone d) Fabion

9. The initiative was launched to modernize the Indian economy to make all
government services available electronically.

A] BIRAC B] Stand up India

C] Digital India D] Jan-dhan —aadhar mobile

10. Through the initiative, Government of India promotes entrepreneurship by
mentoring , nurturing and facilitating startups throughout their life cycle.

A] Make in India B] stand-up India

C] Digital India d] Start-up India

11. A is a geographic concentration of interconnected businesses , suppliers and
associated institutions in a particular field .

A] Business Incubation B] Business cluster

C] Innovator D] entrepreneurs

12. entrepreneurs are those who carry out entrepreneurial activities by
eshtablishing industrial and business units in the rural sector of an economy.

A] Women B] Rural

C] Gramin D] NGO

13. Kinds of business plans :-

1.startup 2.internal 3.strategic
4.feasiblility 5.operations 6.growth
A]1,2,4and5 B]1,3and5
C]3,4and 6 D] All of the above

14. Designed to transform India into a global design and manufacturing hub, the
initiative was launched in Sept. 2014 .

a) Start up India b) Make in India

c) Atal Innovation Mission d) Digital India

15. PMKVY stands for:-
a) Pradhan Mantri Krishi Vikas Yojana b) Pradhan Mantri Kushal Vidyarthi Yojana
¢) Pradhan Mantri Kaushal Vikas Yojana  d) Pradhan mantriKimanVetan Yojana

16. A is a company that helps new and startup companies to develop by providing
services such as management traing or office space.
a) Business Advisor b) Initiator



c) Business incubation d) Business center

17. is the process of assessing, in a structured way, the case for proceeding
with a project or proposal, or the project’s visibility.

A] Project appraisal B] Project selection

C] Project identification D] Project formulation

18.Enterpreneurial is the study of value and resources allocation, applied to
new ventures.

A] Finance B] Capital

C] Money D] Expenditure

19. financing is cash borrowed from lender at a fixed rate of interest and with a
predetermined maturity date.

A] Equity B]Debt

C]JMONETARY d] Borrowed

20. capital is a type of private equity, a form of financing that is provided by
firms or fund to small, early stage, emerging firms that are deemed to have high growth potential
A] equity B] debt

C] venture D] shares

21. ICICI stands for:-

a) Industrial corporation of India in Credit and Investment.
b) Indian Credit and Investment Company for Industry.
¢) Industrial Credit and Investment Corporation of India.
d) Indian Concil of Industrial Credit and Investment.

22. IS a process to assess each project idea and select the project with the highest
priority.

A) Project Identification B) Project Selection

C) Project Appraisal D) Project Formulation

23. means evaluating the proposed solution against its ability to solve the
identified problem or need.

A) Project Appraisal B) Project Formulation

C) Project analysis D) Project completion

24. A business can finance it’s operations either through equity or
A) Capital B)Debt



C) Shares D) Money

25. development is the development of the organized pattern of behaviors and
attitudes that makes a person distinctive.

a) Industrial b) personality

c) Personal d) Organisational

26. communication is communication with oneself using internal vocalization
or reflective thinking.

a) Internal b) Interpersonal

c) Intrapersonal d) Group

27. is the process of turning a group of individual contributing employees into a
cohesive team.

a) Leadership b)Team Building

c)Communication d)Co-ordination

28.Skill every Successful Entrepreneur must master-
1. Communication 2. Branding 3. Sales 4. Strategy 5. Finance

a) 1&2 b) 1,2&3

c) Only 1 d) All of above

29.personality refers to an individual’s characteristic ,style, , mindset ,attitude, his
own unique way of perceiving things and seeing the world.

a) behavior b) vision

C) money d) finance

30.Effective skills strehgthen the bond among individuals.

a) co-ordination b)co-operation

C) communication d) speaking

31. language is a type of nonverbal communication in which physical behaviors, as
opposed to words, are used to express or convey information.

a) Body b) verbal

¢) social d) entreprenuer

32. building is the process of turning a group of individual contributing employees
into a cohesive team.

a) Leadership b) Team

C) communication d) public



33. is One’s ability to judge his own social and personal standing with respect to his
environment.

a) Self-insurance b) Initiative

¢) Selfishness d) Self confidence

34. ¢ ” ,Something such as a very short poem or a special word used to help a
person remember something.

a) confidence b) Goal

¢) Mnemonics d) desire

35. is the process of organising and planning how to divide your time between
specific activity.

a) Time management b) Goal setting

c) Planning d) Life benefit

36.Causes of stress .......

1. Career Concern 2. Role Ambiguity 3. Rotating Work Shifts

4. Role Conflict 5. Poor working Condition 6.0rganisational Change

a) 1&2 b) 1,2,3&4

c) 3,4,&5 d) All of above

37. is, in its simplest form, the force that drives you to do things.

a) Self Motivation b) Self confidence

c) selfishness d) leadership

38. is a practice where an individual uses a technique-such as mindfulness, or
focusing their mind on a particular object.

a) Meditation b) job satisfaction

c) self actualization d) ambiguity

39.A technique is an exercise used to improve focus , awareness and mental
discipline.

a) meditation b) concentration

c) self motivation d) scholarship

40. is an individual’s satisfaction or happiness with oneself , and is thought to be
necessary for good mental health.

a) Self Motivation b) Self Acceptance

c) Confidence d) Self Assurance



M.Com. (Semester-1V) (CGS) Examination
INTERNATIONAL FINANCING

1. Following is not conceptually distinct but interrelated part identifiable in International
Finance :

(@) International Financial Economics (b) International Finance Management
(c) Internal Financial Economics (d) Internal Finance Market

2. is the main responsibility of manager in International Financing.
(a) Motivation (b) Auditing

(c) Budgeting (d) None of these

3. The purpose of risk management is to identify .

(@ Fund for growth (b) Potential problems

(c) Support in emergencies (d) All of the above

4. Domestic Finance Manager deals with .

(a) Foreign Exchange (b) Foreign Direct Investment
(c) Foreign Institutional Investment (d) Domestic Currency

5. Balance of payments of a country includes _

(@ Current account (b) Monetary account

(c) Capital account (d) All of the above

6. A reduction in the cost of production will _

(@) Lead to movement along the supply curve

(b) Shift to demand curve

(c) Shift to supply curve

(d) Lead to an extension of supply

7. is the main assumption of elasticity approach of Marshal-Lerner.
(@) Supplies of exports are perfectly elastic

(b) Supplies of imports and perfectly elastic

(c) Supplies of exports are not elastic

(d) Supplies of imports are not elastic

8. Capital Account convertibility is a convertibility freedom.

(a) Goods (b) Services

(c) Currency (d) None of these

9. Gold standard is a monetary system where country’s value is linked to
Gold.

(@) Currency (b) 18 Carat



(c) 22 Carat (d) 24 Carat

10. Bretton Woods agreement was established in .
(@ 1941 (b) 1942

(c) 1943 (d) 1944

11. The purpose of fixed exchange rate system is to keep a currency’s value within
band.

(@) Narrow (b) Wide

(c) Balance (d) None of these

12. International liquidity is associated with the problem of Internation

(a) Receipts (b) Payments

(c) Imports (d) Exports

13. The location of domestic market is national boundries.

(@) Inside (b) Outside

(c) Inside and Outside (d) All of these

14. plays a key role for the development of Euro market.

(@ New York (b) Beijing

(c) London (d) None of these

15. Euribor stands for .

(@) Euro Inter Bank Offered Rate (b) European Inter Bank Offered Rate
(c) Euro Bank Offered Rate (d) None of these

16. IS money market instrument.

(@) Treasury Bill (b) Commercial Papers

(c) Certificate of deposits (d) All of these

17. Which of following is not matched correctly according to establishment ?
(a) IBRD—1945 (b) IFC—1948

(c) IDA—1960 (d) MIGA—1988

18. IFC stands for _

(@) International Finance Corporation (b) Indian Finance Corporation
(c) Internal Finance Corporation (d) International Finance Cooperative
19. is the headquarter of the Asian Development Bank.

(a) Kathmandu (b) Jakarta

(c) Manila (d) Dhaka

20. SDR stands for



(@) Special Drawing Rights (b) Special Draining Rights
(c) Social Drawing Rights (d) Social Draining Rights
21. International capital market

(@ Innovative financial instrument (b) linformation technology

(c) Deregulation(d) Foreign exchange rate

22. Following is not concerned with - subject in International Financing.
(@) Individual interest rate (b) Exchange rate of Currencies
(c) Monetary System of world (d) Foreign Direct Investment

23.  The purpose of risk management is to identify -.

(@) Fund for growth (b) Support in emergencies

(c) Potential problems (d) All of above

24, is the common goal of International Finance and Domestic Finance.
(@) Providing Loan (b) Reducing Poverty

(c) Providing Assistance (d) Wealth Maximization

25.  Final balance of payments of country is

(@ fluctuates (b) always balanced

(c) always deficit (d) always surplus

26.  Areduction in the cost of production will .
(@) Shift to supply curve (b) Shift to demand curve
(c) Leadsto movement along the supply curve (d) Leads to an extension of supply

27. A Firm that purpose to connect sellers and buyers of foreign currency __denominated
bank deposit is entitled

(@ A wholesaler (b) A broker

(c) Abank (d) An investor

28.  Which of the following is not an advantage of full capital account convertibility ?

(@) Boosts exports (b) Boosts imports
(c) Encourage exports (d)Encourage imports
29. In England gold standard was suspended in ____ year.

(@ 1930 (b) 1931

(c) 1932 (d) 1934

30. More instability in currency is called as
(@ country risk (b) financial risk
(c) currency risk (d) liquidity risk

31. Is main type of international liquidity.
(@ Gold (b) National Currency



(c) Borrowing facility (d) All of above

32. Case of foreign exchange

(@) Exchange of claims denominated in another currency
(b) Exchange of bank deposit

(c) Exchange of cash issued by a foreign central bank
(d) All the above

33. Where is the location of domestic market in national boundaries ?

(@ Inside (b) Outside

(c) Inside & Outside (d) All of these
34. Euro currency market is largely dominated by .

(@ Yen (b) Euro Dollar
(c) Indian Rupees (d) None of these
35. The characteristic of money market is .

(@ Liquidity (b) Safety

(c) Discount Price (d) All of above

36. In 1944 international accord is recoginized as .
(@) Breton wood Aggrement (b) Exchange Aggrement
(c) International Trade(d) Fisher Effect

37. Exchange Rate entail delivery of trade currency within two business days know as
(@) Forwardrate (b) Future rate
(c) Spot rate(d) Bid rate

38. is the current President of the World Bank Group.

(@) Roberto Azevedo (b) Robert Zoellick
(c) JimYong Kim (d) Christine Lagarde
39. Which currency has largest weightage in SDR ?

(@ US Dollar (b) Euro

(c) British Pound (d) Japanese Yen

40. Largest number of buyer and sellers,greater the
(@) Liquidity (b) Speculation
(c) Heding (d) Forward Rate



International Marketing (New Pattern)

Class :- M.com -lv sem

wﬁ@@rﬂ%

31) FHIThYCH
q) fiewucd
) ASIhIUCH

) RIauDIEd

TRFAAUUHSIARAUH ... g
aﬁw%@ﬂﬁﬁrﬁ

3f) Jdlq (product)
ERCEDL

®) d&dl (promotion)
8) Waub I

3.
SR T RIS A YT 3T b aN][g AR eIl G RIGTHT 318

ST R RS TRRTY R TaR A IR U AT Y aldHg




ARARBNEAARIAETRITT
IR B LR RE R IR BB I IS

3f) HImfere
) SINTid® (regiocentric)
&) difIh
S) Sg32M (polycentric)
¥.
S N N S PO G Y SN
HRUNGUHTGIGRIdd?
3f) RIS TSI G
q) fawlugddicadhar
®) WYAGUITIG
8) TG RuG

G,
iR egaia e U HTaf AuuH SO AT MU IS AT 3T
HREAMNCHINEAREUIS oo qIaRu3ITe.




SIESIR]
& WIAUDIBIVI (tariff) J[eh B RUIRRITHRITSRATG1?
37) fafry
) Picl
®) HGHTADHRUIRT
) WA (advalorem)
. TfAF (entry) HRUGNTS WD b a3 iUBIdHITaS TSI,
3]) SR AU
d) T&IIBRI (targeting)
&) UASTUAT (positioning)
8) faumTitenor
C. SR

NP . SN Yo
H 3T, IR

3f) DU

¥) SAUTGTIH=UATSATOETSIRUD U
&) WYDHTHRUF

8) RIagd




Q. RICE RN NIERS LA AR E NS R T

fAHTTO TR SIS, X1 dTd.
31) NiEERIY
§) Idiuh

%) TIOID

3) AHIBRRA
20, AU IV SHIaRIS IR U e RIHB DB RUISR?

31) JHTUMA U TaRIT
C)EININEICIECICRU
) dIPIaeYl
8) Wiaad
22. JeIaUdI® U eHaTHI TG ?
3]) TR (material)
§) R (machine)
&) HIRM (motion)
8) UYS (method)

R. TAHThaRGUTRASUTGAdH RIdHRUATITS IaTc R [d3Te d



31) SUHHTATH RN SOTd BT ITHRT
) ATEh ARG d dbRI

F) TORIAIds R YTHHIIGH
8) RId

93. UGS THIE TR UNIHII?

.

37) AU

9) eSS TS YA



8) RIagd

6. WU B IUASAIGTSaTamd  (product life cycle)
CWa{Tg?

3]) UREIReS
§) dle Tl 3aRT
D) URTD TR
8) Wiaad

v, fhadISEDamed ...........
3) SRS, HTh eI 3RATOTHTD ¢ [Rep TR

§) feprHaon

&) IATGATHUEd
8) Wiawd
%¢.

B Y 3IHTh ¢ T RT o RIS T I HTATh S Gl &
P TBTATHHRRIGR A& TG dh =B dTal,
3) fewrauun (survival)

§) SR dSIRdW]

&) AIRTAISId IdoIRddle]



SENSEEAEARRBIR]

eR.
R FE I CE I E RGN RIS I ERRE R BIE!

JUHHITITdHC R

S) RdaT

0. SFOIRTAId g LH S [deIT&dTe [Ad - dguTd

IRAET D IR
3) fareh I HTuTSIR
9) HHIgHCE
) Gl 3f ST §

3) RIaIBIBTRIEHTR!
Q. SMARRTSIATAUUHHS, FaldrHRITRUIH 3SR

3) AP RIS as
§) INRIAUARSHRUATAIG I -dS
F) ReNTNRITRIINGgS I Ras



8) 3 3o & gt
R, ANP-30 YA ATIBR NS I adN:

31)
SIS RIAGURUTHIRAE a9 - STd g T &rddl

d)
TS AT TS R U U A G A S w8 Ul

&) f[dRB TG YIHB ST Tdeh s IdhRT e

8) SATGHIH S THEWYUIG S HaRIDH AT

CEY GBI R FNEI CRIESER R NEE U CIceE |
T fh AT G A T3 [ 0T
BRI RGN R P NIE RIS

31) STIfeRTd

§) ST

%) faspTamieRrd

8) YefduuE

TR U AT Tl "HIARCHITHT"
auqu%ﬁ&@aﬂ?—cﬂgaﬁaﬁﬁﬁvﬁ

LG L NI R RIPRICICIRG Rk
31) SIIgRId




fauoFTERme,



§) foxvagagR
&) FMaswiaae
$) I9 (Intensive) faazor

. UH U RIS, Biddhd,
JdCHAHUIfBRB B A dTHIIY AT A THTRIT

-

SUCUE AN
31) SIS AUl

§) RRIAwURAd

&) URUTNBIAdRUTI
) &fasT (Horizontal) faguFvomeh
RR. fquurHuihadiegaidrs@yuisniuiReiuaisre
3f) FOHIAIATIR BRI
§) AT IS
D) UTEHIAISATAS T TROTTHGHUY]
3) UB DA AYTIGUTGADB U,
30, T+, TR RISR AR Y RaTIRdTd?
31) YcfAuurETg-d
§) Y& fauuH<




®) BRASId

8) BT
32 ERNICEEMEANERELEIRRIRS
RIPBISO YA AT FgiRomy
3B
31) STl
q) fast
@) UM
$) =M
R, HNARPIAUUHTTRITT
3)) fauyuHufhaTaaRITUaHR Ol
9) SIS AT ARG TR A& S o

a@w@ﬁﬁw&ﬂmwm
faaRdRUS ORI TUTg hiTdIe (U b arivld
3.

8) DU G AU AU LR U dh RIdH 0T




3)) ATRIMIASRIGAAI
§) AT ReH
%) Aol dReH

8) YRGB UTd YTl

(projection)



P) HHARL

$) forar
3 PR EEIEEISEIGEIP PRI EEBERGH
YU D AdBIAHTOT

ARG I IS U3 UG A dhe1e o H eI HTSb fefd b id,

3¢. IANHBUH U h AT TG RIS ........



) GURTHD [T
8) fhad
¥o. UIS3fRe! (PERT)IYUHTAleTaT: -
3) HHNRIT b3 gaTeTd
§) HHAIA S T W RUa T
&) YT 13O RIad b d
?) WAUBIBTEIE ATR!
¥e. ST RANNH A RBIANSCS
SRR ENRNINEINI
3{) 1945
d) 1948
®) 1946
8) 1947
¥R. SIRTAPATIRYYCHT (WTO) HUURAS STl ?
31) 5 BedRI 1994
§) 1 SHART 1995

(GATT)



$) 8 T 1994
¥3. LIS RIGEECZEIIL]

3|3 R T R CRS N R NN IR
YR UEAAI?
31) STRRTFIIATONAL (SRITAT)
9) SIRAPIASMABHGT (3MIZY)
®) ATARTPANLICURIGRIT (3TTh3)
8) AP IATdBdS (et
%Y. S&YCIHATRIIHT T3 (€ PG [TUeh [ [0 311G ?
3)) Ay dIeargfAefau
§) AISHTORIAARIRBHA AT IR A S G DUl
@) TIC (GATT) V&S Ih QAU
8) Waubad
YW, SNTAGATIRETST (WTO) G b RI3Rd?
31) 181
) 191
®) 161
8) 123




¥, "Treatise of the Invisible Hand" Ry Ivfiferigar 2
3f) ARG AU
) YIgAhea
&) STgSRBIS!
8) JSHNY
¥¢. SMMUGSIRIICID RO AR -
30 St U
§) HUTAISMR - R idhydTg
T
) UeReaarsed
¥R, HIVATHRAISI TSI [hRUMTTh CHTEI I HE?
3) e
§) ¢




%) Qo Ultafaoy
8) HIigdldaRI (3TAch)

Yo.
IR IV HTUIRPIIATTRIGR IHR UMD ORI Tl

13157
31) SATARRIFIGATOIER
§) SNTd® RIgIdeH]
®) SRTdbh AR




International Marketing (New Pattern)

Class :- M.com -lv sem

. §) agdiHRor (targeting)
. 8) gfiawd
. 8) APHSIREA

20. §) aaad

9%. @) HIT (motion)



RV, 8) HY (Intensive) faa=or
(. P) IRUTRGIIaRUAd
RR. : D) ATEDHIUIATTS T TRATTHLTU0!
30. 3 Yefquurdqa
3. 3f) SfHATSTquit



ammﬁﬁamﬁanﬁmmm
faaRas e UIYUG=TIgHi-TaIe f[quara ATy
TG,

33. 3f) ATRITAERIIIAUI
Y. P) FHAGRIGAYTIUNE (FTHEH)
34 ) Il (3N 31for (@)
3% ) foma
3. P) AT
3¢. 8) qaad
3R, 3f) IRAAHHHRRY
¥o. &) MUTHYATHASATO ARGl B a
¥2. 9) 1948
¥3. d) 1 G4 1995
¥3. 3 ATARIFIATIAS (ITITHATD)
¥Y¥. 8) Niaisad
¥4, &) 161
¥&. §) ReaTiadrdaem
¥, §) SHfRIY



Co-Operative Management
M.com-IV semester

LIn.....ooooieinin, form of business organization profit earning is the fundamental motive.
A. Co-operation
B. Capitalism
C. Socialism
D. Trade unionism

2. Inii each works for all and all work for each.

A.Co-operation

B.Capitalism

C.Socialism

D.Trade unionism
3.In.....lll the state is supreme, while in ............... the individual freedom occupies the front
position.

A. co-operation, capitalism

B. capitalism, co-operation

C. socialism, capitalism

D. socialism, co-operation

4. The principles of ‘Voluntary Association” and Democratic Management’ are the guidelines for

A. co-operation



B. capitalism
C. socialism
D. trade unionism
S plays an equalizing role as a welfare factor in a capitalistic economy.

A. Socialism

B. Trade Unionism

C. Joint Stock Companies
D. Cooperation

6. The main schools of management thought are called.............

A. classical, human resources, systems, contingency
B. classical, human resources, systems, contextual
C. classical, human relations, systems, contingency
D. creative, human relations, systems, contingency

7.The first Diary Cooperative Society was registered in 1913 at.........

A. Allahabad in UP

B. Anand in Gujarat

C. Ahmedabad in Gujarat

D. Aurangabad in Maharashtra
8. The systems are developed on time, within budget, and with acceptable quality is a
called...............

A. systems designer

B. project manager

C. systems owner

D. external system user

9. The flow of transactions through business processes to ensure appropriate checks and approvals are
implemented is called................

A. Procedures

B. work flow

C. process flow

D. process requirements

10. An information system that supports the planning and assessment needs of executive management

IS. i

C. ERP
D. none of the above



1. HRM is called................

A. Human Resource Management
B.Human Rejoin Management
C. Human Ringing Management
D. None of Above
2.HRMisa.................
A. Staff Function
B. Line Function
C. High Function
D. All of above
3.Finding way to reduce ....................... is a key responsibility of Management.
A. Dissatisfaction
B. Stress
C. Uncertainty
D. All of above
A, management is likely to be another key agenda item.
A. Quantity
B. Quality
C. Function
All of above
5. The best medium to reach a 'large audience for the process of recruitment

©

A. Casual applicants
B. Advertising
C. Employee referrals
D. All of above
6. The most popular method of recruiting applicants to jobs is.................
A Radio and TV advertisement
B Corporate website
C Employee referral schemes
D Commercial job boards
7. Using a structured interviewing technique would likely achieve all of the following

A Increased consistency across candidates

B Reduced subjectivity on the part of the interviewer

C Enhanced job relatedness

D More opportunity to explore areas as they arise during the interview
8.Recruiting is necessary to............

A forecast the supply of outside candidates

B developing an applicant pool



C determine whether to use inside or outside candidates
D develop qualifications inventories

9.The characteristics of human resources are ............. in nature
A Homogeneous
B Heterogeneous
C Ductility
D Stable

10.Moving employees from one job to another in a predetermined way is called ....................
A. Job rotation
B. Job reengineering
C. Work mapping
D.job enrichment

1. Financial Management is mainly concerned with.....................
A All aspects of acquiring and utilizing financial resources for firms activities
B. Arrangement of funds
C. Efficient Management of every business
D. Profit maximization
2. A fixed rate of is payable on debentures
A.Dividend
B. Commission
C. Interest
D. Brokerage
3. The Reserve Bank of India was established in ...........
A. 1921
B. 1922
C. 1933
D. 1935

4.The ................ committee constituted to Review the Arrangements for Institutional Credit
for Agriculture and Rural Development in 1981, recommended the establishment of
NABARD.

A.Sivaraman

B. Sir Maclagan

C.Khusro



D.Brahm Prakash

5.The cooovviiiiiiiiiiin, controls the cooperative banks that falls under the banking
regulation act of 1949.

A. Reserve Bank of India

B. NABARD

C. National Cooperative Union of India

D. None of the above

6.In................ the National Cooperative Development Corporation(NCDC) was established
for strengthening the cooperative activities.

A. 1961

B. 1962

C. 1963

D. 1964

7.NCDC standsfor ...................

A. National Cooperative Development Corporation
B. National Cooperative Dairy Corporation

C. National Consumers Development Corporation
D. National Consumers Dairy Cooperative

8 A also acts as a balancing center and clearing house for the central
cooperative banks.

A. State cooperative bank

B. District Central Cooperative Banks

C. Primary Agricultural Credit Societies

D. All the above

9. NABARD stands for...........

A. National Bank For Agriculture & Rural Development
B. National Bank For Assignment & Rural Development
C. National Bank For Apiculture & Rural Development
D.None of above

10. RBI stands for........
A. Revise Bank of India
B. Reserve Bank of India
C. Rexona Bank of India



D. Repaire Bank of India

1.. NAFED stands for
A. National Agricultural Cooperative Marketing Federation
B. National Agricultural and Fisheries Marketing Federation
C. National Association of Fisheries Marketing Federation
D. National Apex Federation

2. The ...cooevviinnna. Established in 1958 has been playing an important role in the
development of cooperative marketing in India.

A. National Agricultural Cooperative Marketing Federation

B. National Agricultural and Fisheries Marketing Federation

C. National Association of Fisheries Marketing Federation

D. National Apex Federation

3. The National Agricultural Cooperative Marketing Federation established in ............. has
been playing an important role in the development of cooperative marketing in India.

A. 1958

B. 1968

C. 1908

D. 1918
4. From the legal point of view the co-operative societies have been classified as

A. Unregistered and auxiliary

B. Unregistered and registered

C. Rural and urban

D. Primary and Secondary
5.The cooovvviinnnnn.. concepts holds that achieving organizational goals depends on the needs
and wants target markets and delivering the desired satisfaction better than competitors do.

A. Production

B. Product

C. Marketing

D. Selling

6.Marketing seeks to create and manage profitable customer relationships by
delivering..................... to customers.

A. Competitive prices

B.Superior value.

C. Superior Service



D. Superior Promaotion.

T is the element of Market mix customer analyzes at the last, taking a decision
of buying a particulars products.

A. Promotion.

B. Place

C. Price

D. Product.

8. NAFED is connected with ...................
A. Agricultural Marketing
B. Agricultural Implements
C. Animal Husbandry
D. Conservation of Fuel.
9. Cooperative advertising is a promotion mechanism widely used by ..............
A. Manufacturers.
B. Farmer
C. Company
D. None of Above.
10. Marketing Management is.................
A. Managing the Marketing Process.
B. Monitoring the profitability of the compony product and service
C. Developing Marketing strategies to move the company forward.
D. The art and science of choosing target markets and getting, keeping and growing
customer through creating, developing and communication superior customer
value.

1. The Cooperative Credit Societies Act was passed in.........
A. 1901
B. 1902
C. 1903
D. 1904

2. The Cooperative Societies Act was passed in ................
A. 1911
B. 1912
C.1913
D. 1914



3.Apex Society means --------- level society
A. National
B. State
C. District
D. Village

4.he members of a Co-operative Society have .................... liability.
A. Limited
B. Unlimited
C. Joint
D. Joint and Several

5.The President of a Co-operative Society is...........
A. Owner
B. Employees
C. Officer
D. Adviser

6o, of organizational structure is followed by Co-operatives in India.
A. Unitary Structure
B. Federal Structure
C. Centralized Structure
D. Decentralized Structure

7. The Rules and Regulations of a Co-operative Society is formed in its...........
A. Co-operative Act
B. Co-operative rules
C. Bylaws
D. General Body

8.Co-operation is included in the ------- schedule of Indian Constitution

AV
B. VI
C. VI
D. IX

9.The shortcomings in the Act of 1904 was removed by another legislation known as........
A. Cooperative Societies Act of 1912.
B. The Model Cooperative Act



C. Constitution Amendment Bill
D. None of these

10.The oo of India has incorporated Cooperative values and
principles in its second schedule.

A. The Model Cooperative Act

B. Multi-State Cooperative Societies Act 2002

C. Cooperative societies Act of 1904

D. Cooperative societies Act of 1912

Co-Operative Management
M.com-IV semester
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